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Abstract

Aims to find out how students of the Faculty of Communicationwata@arma University as camera users follow the
trend of switching from DSLR camera users to Mirrorless. This type of reseamphalitative with a descriptive
approach. The method used is observation, interviews, literature shadgipeumentation. The theory used is Theory
Uses and Gratifications. The results obtained by the researchaatie six informants follow the trend of mirrorless
cameras by using them as a necessity for lecture activities antbathamts have an active and inactive role in using
the camera. There is an assumption of using media for spegiaispsr deliberately choosing to use mirrorless because
of the satisfaction of what they are looking for that can rtreeineeds of their use, using mirrorless is influenced by
different people besides that they use mirrorless thanks to the conveniésdenology, because the learning media for
lectures and as hobbies or work. The conclusion for now is mirrorlessasame learning media that are easy to
understand and easy to carry anywhere without requiring a Bgaae, compact size and the same features as DSLR
cameras. This trend of mirrorless can be positive or negative bewatuseeryone who understands photography has
switched to mirrorless.

Keywords: Mirrorless Cameras, Camera Users, Transitioning $rend

1. Introduction

Technology Develops and changes as quickly as today in communiegtiorology messages that
are brought, namely, technology created by humans to help solve dhkerps of everyday life.
Communication Technology means hardware devices, organizational structusesiahgtalues by which
individuals collect, process and exchange information with other individuals. dBwelopment of
technology that is so very fast today creates opportunities and challengeledimonics development
companies such as cameras. On the other hand, the current éedagpeowide selection of products from
various brands. But this situation led to increasingly fierce competitidween companies to convince
consumers. With the choice of various models, consumers are reerdof choose products that are
currently being used. Technological developments and companies that cdotinnevate provide new
things, as well as the world of photography that follows the develdpofi¢ghis technology in the camera

sector, which is a substitute tool for forming and recording agbitnage on a sheet of film.
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The camera is a tool that functions and is able to capture and capture imagages. A camera
which is a photography support tool is a device that can recorcesvaayl store directly or transfer them
to memory or use a film roll and can be transferred to other devicdgital or printed form. The
resulting image can be a still image or a moving image such as a Vigealecision of consumers who
have expertise or interest in the world of photography to buy an electrodiecp such as a camera can be
seen by the number of consumer decisions to choose the productdinaeigly being used. Purchasing
decisions can be interpreted as part of an action Consumers who wantagenthe decision-making
process. The best conclusion for individuals to make a purchase is ftwased on their needs and
desires. In making purchasing decisions, consumers will pass thfougglstages, namely: problem
recognition, information search, evaluation of alternatives, purchase decisindspost-purchase
behavior.

Camera users who are in the field of Photography have recently bedaollow developments.
Nowadays some people need photos to be immortalized from the momemidieelgorn even until they
die, sometimes everyday events also want to be immortalized in a phataeinto be able to capture
daily events easily, one needs a camera that is easy to carlikgube camera found in a cellphone. But
not a few cameras that are easy to carry such as cameras from cellptaviés good and satisfying
results. Some people want to capture the moment with good quality.sTirestyle and appearance that
continue to change from time to time drive the need for digital cameraaréha@icreasingly intelligent,
quality, and innovative. The camera trend lately is buzzing with the témoriess, not a few professional
photographers, even young people to students who have a habloyarin the field of photography, have
decided to follow the trend of switching to mirrorless, which previouséd DSLR cameras.

Mirrorless is currently a very trend, not only among professionatoginaphers who move and
leave DSLR cameras, but also many students who use mirrorless canterzgrious models and brands.
From 2011 to 2013, the market share of mirrorless cameras grew by BB%s because people are aware
that a quality camera does not have to have a large and heavy bodyes#z®8LR camera. A number of
manufacturers including Canon, Fujifilm and nikon, which wexpytar in the era of analog cameras, are
now also making mirrorless according to market demands and achggogss. This trend has become a
phenomenon in the world of photography, where many userstantéeng to switch to the latest devices,

namely mirrorless.
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This trend makes a new thing in the development of technologyg &lidh the completeness of the
ecosystem offered by a number of brands that are finally able tthavimearts of users, both professionals
and consumers such as students in general. This phenomenon wif ahvaayge and be followed by some
photographers and students now, which will slowly disappear by dsesumed by new trends in the
following years. It can be said that currently mirrorless can be semrtiro sides of usability. The first as
a photography tool, and the second as part of a trend. Many studestglgifollow this trend by using
mirrorless because they don't want to be left behind with their fri@&udthe issue of this trend is the pros

and cons among students whether to stick with DSLRs or swittiritorless.

2. Literature Review
2.1 Conceptual Foundation

Communication technology according to Everett M. Rogers (1986:2) ugpregnt or
hardware in an organizational structure that contains social values, whials aléwh individual to
collect, process and exchange information with other individuals. Thenitaefi shows that
communication technology has several characteristics, namely, First, communicativoiagghs
related to hardware or tools. Second, communication technology appearstairae@nomic, social
and political structure. Third, communication technology brings certain vditoes the structure.
Fourth, communication technology relates to hardware in the field of coicettion.

Communication technology in terms of hardware gave birth to newttwaisiot everyone
can know well. Where the power of interplay between the communicationotegintself and the
social forces that exist in society cannot be predicted precisely. Limkingmunication technology
with culture through several points of view. First, communicationni@olgy is considered as a
determining factor in society, independent and can create change in sBeietynd, communication
technology as a product of industrialization which was created en massg largernumbers. Third,

communication technology gave birth to new tools.

2.2 Camera Development

The camera was first referred to as the camera obscura, which comeéédraatin word
meaning dark room. Camera obscura is a device consisting of a darkordbox, which can reflect
light through the use of two convex lenses, then place the image ektbrnal object on a paper or

film, the film is placed at the center of focus of the lens. The caofeeura was first discovered by a
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Muslim scientist named Abu Ali Al-Hasan Ibn al-Haytham or known as Alhakle is a scientist
from Basra, Iraq. Alhazen is also known as the father of modeicsop

The first digital camera was developed by Fuji in 1988, which usesMBlemory card to
store data on the photos taken. A digital camera is a tool to create an imagebjdcario be further
refracted through the lens on the Charge-Coupled Device (CCD) seres@phplimentary Metal-
Ox-ide Semiconductor (CMOS) sensor and recently the BSI-CMOS (Back Sidenited) sensor.
more energy efficient sensors for more sophisticated cameras risotts are then recorded in digital
format into digital storage media. With digital technology, to record or phegtbgan image of an
object, a digital camera no longer requires or uses film. Because digiadasaprocess the recording
of the intensity of light that enters through the lens with a recgrdensor with the mode of
converting light into an electronic signal (read: electron) and storingdatmstorage media (memory
card) in digital data format (binary code); with symbols 0 and 1. Theetdence of a digital camera is
that the results of the images are quickly known instantly and the @fatransferring the results

(transfer)

2.3 CameraDslr And Mirrorless

DSLR or Digital Single Lens Reflex is a professional camera that uses a quality skgisal
with high image sharpness. This camera is larger than a pocket or packeta. This camera can
change lenses as needed. This camera is usually used by photojsuraatis commercial
photographers. But the current development is that DSLR camera usersamby piotojournalists or
commercial photographers, many are starting to like this DSLR camerasptiotography hobbyists,
ranging from students, students, employees, or the geneld. piie uses of this DSLR camera for
consumers also vary, some are just hobbies, add knowledge, learning m@dit torcapture life
moments and documentation such as during holidays. DSLRs arevadwing into hybrid cameras,
which are capable of recording photos and videos at the same time. li3SL&Rlarger image sensor
size so it will make the image quality better. Meanwhile, there are several types Bf da8ieras,
such as Consumer Level DSLR which is commonly used by consumers, PBenDSLR, and
Professional DSLR (the resulting image is 40-80 MP).
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Schy ) (Panasonic GH1)

Figure 1. Sensor Size In Digital Cameras

Mirrorless cameras (Mirrorless interchangeable lens camera) do not have i (mirror).
Yonas Andika (2021:1) mirrorless cameras do not have mirrors and opticéihdiens like cameras in
general, but the image quality is equivalent because the sensors usedsaradtsze. Therefore, the
size of the Mirrorless camera is smaller and lighter than cameras in genenahs DSLR cameras.
The mirror system in DSLR cameras is used for the optical viewfilgtemirrorless cameras don't
have this feature. This camera only relies on a digital viewfinder (LCDLY ¢dfeen) to find out the
object we are aiming at. That's why this mirrorless camera is smalleatB&LR. In addition, this
camera lens can be replaced. This camera setting is like a DSLR that can be satrfuiglly or
automatically. The resulting photo quality is the same as a DSLR.

Mirrorless cameras are digital cameras that are almost similar to SLR (singleRedliex)
cameras. However, the system uses a digital display instead of usinticahrmapror. This camera is
called mirrorless because this camera does not have an optical mirror, like a D8&R.cBhe lens
can also be replaced with a different lens to suit the optical needs of theacaime(first mirrorless
camera was made in 2004, under the name Epson R-D1. Tharfeghis camera was released it was
not called a mirrorless but rather a ravinder camera. After its release in2@&4the name Epson R-
D1, in 2008 launched the latest product, the Panasonic Lumix DMC-G1. dntl2®@nirrorless camera
launched its newest product which has a different and newer desigrihth previous camera. This
camera is equipped with an integrated lens and sensor. This camera iRcalleGXR. But in 2010,
a manufacturer called Samsung did not want to be left behind witbthiers. Finally, Samsung also
launched the NX10 camera, the first mirrorless without using the maero thirds system. This

camera uses a built-in lens system. In 2011 pentax did not wéd& teft behind by launching a
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mirrorless camera with the code "Q" and a "Q mount" lens systenD1B, Fujifilm also tried to
launch the Fujifilm X-Prol mirrorless camera. This is the first miess camera with an optical
viewfinder instead of a digital viewfinder. This year is the pinnacle dfimgamirrorless cameras.

Because, with the attraction of the world community for this camera.

24 Trend

According to Maryati (2010: 129), the trend is a movement (tendencyy down in the long
term, which is obtained from the average change over time. The averaggectan increase or
decrease. If the average change increases, it is called a positive tteadrend has an upward trend.
Conversely, if the average change decreases, it is called a negatideotr&a trend that has a
downward trend. Trend is a forecasting of a variable with the independeable being time or
movement from a periodic series for several years and tends toagdiiection, where the direction
can be up, horizontally, or down (lbrahim, 2003).

In English, trend is anything that is currently being talked about, noticath or used by many
people at a certain time. In this case, the signs that an object is be@otrémgl are if it is the center
of the conversation, the center of attention and is often usedtré&nd occurs only at certain times,
because trend has a period or age in society. Broadly speaking,irg¢ordBBI, the meaning of the
word trend is the latest style but a trend as a phenomenon that is ppautartain period of time.

3. Methods
3.1 Object Of Research

The object of research is something that becomes a concern in a stadgebdte object of
research is the target that will be aimed at getting answers or solutions to grahignmoccur.
According to Sugiyono (2012:144) the notion of the objecteskarch is a scientific goal to obtain
data with a specific purpose and use about an objective, valid, and relialgl@bout a matter to be
studied (certain variables). The objects in this study that the author aities are students of the
Faculty of Communication Sciences, Gunadarma Karawaci University, cla8d®fo 2020 who feel

the shift in the mirrorless camera trend.

3.2 Subject Of Research

The research subject is to give boundaries as objects, things or peoplaeathei@ research

variables are attached, and which are in question. In a study, the reseagech Isabja very strategic
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role because in the research subject, that is the data about the variables that ttle obseares,
Suharsimi Arikunto (2016: 26). Therefore, the informants inghisly were students of the Faculty of
Communication Sciences, Gunadarma Karawaci University, class of 20282 who had a

mirrorless or DSLR camera and had used a camera.

3.3 Research Approach

This study uses qualitative research methods, qualitative methods caedb® espress what
happened and serve to analyze the results of observations. In ggualitdtive research is an activity
that examines and observes events that occur in the conditions of a soctansitQaalitative
research is descriptive and uses the researcher's subjective analysis (subjectiy@ry utilizing
the theoretical basis as a guide in the field. In qualitative research, therdrischares for a qualitative
proposal to apply. Creswell (2016) argues. however, some outlines evtilelpful, especially for
students writing a research, thesis or dissertation project. Qualitativecteseethod is an effort to
emphasize more on aspects of in-depth understanding of a prohlalitative research is descriptive
research, tends to use analysis and emphasizes the meaning process, Sa(28an).

Qualitative research is an effort to review and elaborate on and systematize thegro@ami
identified phenomenon, so that the phenomenon can be explainely eleant the meaning of a
phenomenon according to the scope of the research (Banister, et al) M@&dpiare 2009;10). ). The
qualitative approach was chosen because the object of this research is itiesastigeveral people
regarding the transition trend that occurs in students of the communicatience faculty of
Gunadarma Karawaci University. This study aims to find out and staher the motives of the
transition trend that occurs in students of the communication sciendsy facGunadarma Karawaci
University. Phenomenology sees objects from the social sciencegiivgckverything that is included
in human social actions such as conversations, expressions, thoeelngsf desires, as well as their
deposits such as texts, traditions, works of art, cultural goods. Litptalyomenology is the study of
phenomena, or about everything that appears to us in subjective esperi@nabout how we

experience everything around us.

4. Findings And Discussion
4.1 Camera Technology Development

The camera was first referred to as the camera obscura, which comethdrdmatin word

meaning dark room. Camera obscura is a tool consisting of a aamkaiobox, which can reflect light
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through the use of two convex lenses, then place the image ektbrnal object on a paper/fiim, the
film is placed at the center of focus of the lens. Camera obscuréiratadiscovered by a Muslim
scientist named Alhazen. Analog cameras began to appear in 198th&®@ony Mavica stands for
Magnetic Video Camera. It was the first analog camera to record a contiriwelusignal as a video
recording engine. The development of camera technology makes phbiodmpwledge the easiest
measuring tool to use the camera. Generally, photographic cameras are egquippbe ability to
record motion or video.

In this regard, one of the informants, informant 1, gaveolpimion regarding the use of
mirrorless cameras as video recorders. For him, as a camera ugbe foadeo needs of mirrorless
camera technology, video recording is better than predecessor cameras B&itR.

"As long as | use mirrorless yes, Vidio recording is better, especially in tdrthe quality
of the images taken, and the shape of the camera is very practical becsuseoit
compact and the last one is more practical and easy to use or appglyNaiifal Aqgila, In-
depth Interview, 22 Mag0232).

Figure 2. Video Features Mirrorless

Related to the picture above is the advantage of recording technology anesfeatmirrorless
cameras. Which looks slimmer and has a flip screen feature that aaadr selfie mode recording.
This feature of this mirrorless camera is that many users like and are inténasteelcause it is light
for users. The mirrorless feature is also quite the same as the dslr agtb@id &t informant. Another
informant, the 2nd informant, gave a similar view as a mirrorless. l4e says the camera is
lightweight and comfortable and doesn't take up much storage space wiesha@und.

"During my use | took pictures with mirrorless, the camera was not btgeigense that
the user didn't need a lot of space to place the mirrorless camera, scilitabte for me

who often took pictures moving from one place to another". (Dita@o, In-depth

Interview, 28 May 2022).
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In line with the second informant, the third informant also gave a statesimilar to the
development of camera technology, which is now small and easy towitiroyt reducing the photos
and videos from the camera. The 3rd informant stated that it was mordeflexilsse mirrorless and

the setup was easy.

"Mirrorless in my opinion is very flexible, and because of its simpégslit is easy to use,
easy to set up, suitable for beginner cameras, and | think mirrorlessigs teause than
using a dslr camera or so on". (Rafif Cahyo, In-depth Irdaryi5 September 2022).

Then the 4th informant also gave a similar opinion, according o the advantages of
mirrorless cameras are a technology where the camera is reduced to a@m@at does not reduce

quality, such as features that are more or less the same as DSLR.

"Actually the design is simpler than a DSLR during use but the guidé features is
more or less similar to a DSLR". (Muhammad Zaididan, In-depth Intert& September
2022).

Although the 4 informants gave their respective opinions regardindetredopment of camera
technology in their use with mirrorless cameras, but all of the informargsdgith the opinions they
gave about the current mirrorless camera technology which makes it attracitgeufers and the use
is intended for their needs. each.

4.2 Trendsin Mirrorless Camera Users Among Students

Mirrorless cameras began to trend among Gunadarma Karawaci univedigtstin 2018 but
this trend is also felt in Gunadarma Depok and Kalimalang, currentierstsiwho need cameras for
learning activities, both courses, freelance photographer lab practicunevemdO events. In that
year, many students wanted to buy and own as users becausdrehththat at that time was busy
from vloggers, youtubers and also artists who used and promotihtstuwvho were more interested in
buying DSLRs, switching to mirrorless.

Maryati (2010; 129) states that a trend is a movement (tendency) wpvorin the long term,
which is obtained from the average change over time. The average chanmgerease or decrease. If
the average change increases, it is called a positive trend or the tremdumgard trend. Conversely,
if the average change decreases, it is called a negative trend or a tread thdbwnward trend.

The results of in-depth interviews with all informants show that all irdmtshwho follow the
mirrorless trend are also aware of the trend. This trend can make sontetigiigrm into a culture or

not because students use it as an active learning medium but it can radgmtdee. Regarding this, the

WWw.ijrp.org



Muhammad Wili Hikami / International Journal of Research Publications (IJRP.ORG) ‘.\ JJRP .ORG

ISSN: 2708-3578 (Online)

216

first informant explained that as a student who follows trends, he igsteerin these trends and can

also become a culture whose transition will last a long time.

"Yes, | know, because indeed | am following the trend shift. Yes, fodawing, because

I am interested in some of the advantages of the mirrorless camera itsetfstios with
dslr because you want to enjoy and keep up with the times. ¥eause usually young
people or students are very tqpdate with the times, there may be a long transition
period.” (Irgi Naufal Aqila, In-depth Interview, 22 May 2022).

Then according to another informant, namely the second informanttiinks that he also
follows and knows the trend, according to him, young peoplettefallow the trend because of the

need for something to be displayed. According to the secondriafdr this trend is negative because

not everyone has to use mirrorless.

“Yes, because | am a user of one of the mirrorless cameras which is now veulgro

Yes, | used to be a DSLR camera user, because now there is a mirrorless ttand, |

also switched there. Yes, because today's young people tend to be edleywtirénds,

both non-cons and contra, the reason is that the public needshsng that is supportive

to be displayed through social media. and this mirrorless is indeedosupehe needs of
Negative social media content, because it can be said that not everyone who switches to
mirrorless really understands photography. They move or follentrdnd of mirrorless
cameras just because they follow friends or people. They usuajigealthe results, even
though the results are also influenced by the skills and knowledge ofrtbeless camera

user.” (Dwi Oktavio, In-depth Interview, 28 May 2022).

Next, the 3rd informant also followed the trend because from thenrirgi he was more
interested in mirrorless. The third informant thinks that he knowddalwvs the trend thanks to the

growing market in Gunadarma, but according to him, to make culturetpaccording to him it is not

too much, from a positive point of view this trend is positive.

"Yes, | am following the trend, but from a positive point of view, it ifirdiely positive
because it provides convenience for users and the use of mordasgrdevices makes
the market grow at Gunadarma University". (Rafif Cahyo, In-deptierview, 15
September 2022).
Then the 4th informant, a student of the 2020 batch, it turns atthi#é mirrorless trend is still
going on where in 2018 this trend is new. The fourth informaltdviis the trend and thinks that it will

not become a culture of this trend. He also states that technology that makesatteapgsitive.

"Yes, | follow the trend and it is still going on in my generatiornthihk the trend is
positive and it has become a culture where many follow the trend". (Muadaididan,
In-depth Interview 18 September 2022).
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With the answers and opinions given by all the informants, regatbdegrend of mirrorless
camera users, all of the informants answered that they all follow and #m® trend of using

mirrorless cameras among students is also a positive thing for their use.

4.3 AnalysisBased On Theory

The results based on in-depth interviews with all informants are in linetigtiheoretical
basis, namely the uses and gratification theory. Based on the usemfichtjon theory, the results
obtained from the answers given by all informants, the findotyained that all informants had an
active and inactive role in using the camera in accordance with the thie®rnformants used the
active role of the camera according to their needs such as for lab practiotitiescphotography, eo
or wo work activities that they do while working or as a hobby fptrotography which they learn and
get from lectures, while when they are not active they use it like thecelésture that uses a camera
during the final semester, then it is rarely used for work documemtatork that includes or does not
have an event and is not interested in the world of photography.

Finding the results obtained in in-depth interviews where informametsnfluenced by using
mirrorless cameras thanks to advertisements, influencers, YouTubertheamgtowing market at
Gunadarma University, this is in accordance with the uses gratification thednmpedia audiences are
considered passive audiences who are easily influenced by the med&sduooim broad advertising
and market. The uses gratification theory states that in the selectioneafi@ the audience is much
influenced by their needs. The audience will not be interested in anyiotbersting media if the
media cannot meet their needs. This is in accordance with the answeadegioy the informants in
which the informants responded that mirrorless cameras meet their negdstthéhe presence of a
lightweight, compact and easy to carry camera anywhere for the needkowmfgnaphy and
videography students themselves.

The technique of checking the validity of the data used is appropriaieely data
triangulation, to explore the truth of certain information, triangulation technltpesbeen carried out
through interviews, observation, documentation. triangulate time totatipisime of the informant
when the informant is still fresh and get more valid data such as ¢baespghat the informants provide.
Each of these methods will produce different evidence and data whiclateillprovide a different
view of the phenomenon under study. Researchers also useattiugpnformants, namely 4 active

students at Gunadarma University, Faculty of Communication Studies.
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In the basic assumptions, there are 5, finding the results given indaocer with the

assumptions of the uses gratification theory.
1) Using the media for their own specific purposes.

Katz's basic assumption is that the audience is not passives@h& wratification theory
emphasizes that media choices are personal and can change over tipecifar gurposes. On this
assumption, according to what the informant gave, all informants use foedjgecial purposes such
as freelance photography events, recovery learning media and it isgleisachoose a mirrorless
camera or DSLR camera.

2.) Strive to satisfy needs.

In the second assumption, it is said that the intentitrwéte in using the media may be based
on the satisfaction they seek from the media. This is in accordanceheitiinswers given by the
informants stating that they deliberately choose to use mirrorless becahsesatisfaction of what

they are looking for that can meet the needs of their use.
3) Media complete the attention and time we have.

The needs that motivate media consumption must be identifiedaitempt to understand why
people make the choices they make. In the statement of these assummioesedinchers found that
the informants were motivated to have a mirrorless camera based on thisirameeunderstood to
make a choice of what they needed at this time, it was the infaméuat finally decided to choose a

mirrorless camera.
4.) Media affects different people differently

A brand that will influence consumers in the form ofeatisements or in the form of famous
people using it. In this 4th assumption, the informant finds ansfwvers informants who use
mirrorless cameras because of influencers who use them, he usadess and is influenced by
different people from influencers and also the market is growing at @GumadJniversity as well as

his friends who use it a lot. 4.
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5.) People can accurately report their media use and motivation.

In this last assumption that informants must be askediangsa controversial aspect of this
measurement strategy is whether people are actually able to distinguigtasbas for their media
consumption according to the informants' statements regardinggsisnption for the media they
currently consume. Researchers found and got answers fromanfts the reason they use mirrorless
is thanks to the convenience of technology, because it is a learning mretbiifge and as a hobby or
freelance work. The researcher also found aspects of the informants ereoreally able to
differentiate from DSLR and mirrorless for their needs.

5. Conclusion

In the findings regarding the trend of shifting users of DSLReras to mirrorless among students
of the Faculty of Communication Sciences, Gunadarma University, Karawaanitbe concluded,
Currently mirrorless cameras are more suitable for students becauser afotivenience with compact
sizes and the same features as DSLR cameras. Students need mirrorless aameiearning medium
that is easy to understand and easy to carry anywhere without requlohgf space because sometimes
they have a lot of things that have turned into mirrorless, stubentsne active in using cameras when
they have a hobby of photography, developing it as a job, besides deting because there are
photography courses such as lab practicums, certification bodies agdnsssis from photography
courses, users among students become less active in using thenthesheme mid-semester exams or
end-semester exams, but other factors such as lack of interest in phbtogrgraphy also became
inactive using the camera as a student.

In terms of specifications, the use of mirrorless cameras is easieniatef students because they
are women who want an eagyunderstand camera like this mirrorless. This trend of mirrorless can be
positive or negative because not all who understand photography swvitainrorless, however, because
young students tend to like to follow the trend that is currently buspdsitive things make it easier for
the layman to use the camera. The satisfaction of mirrorless camera usegsstunents with the results
of photos and videos makes it widely used, in addition to its usefulne=ffectiveness, there is also a
certain satisfaction. Mirrorless users are satisfied to get good resultsnfiwarless cameras because
according to users they don't need professional-level skills, ttiefastion they get when using a

mirrorless camera when shooting does not use difficult techniques amstits pbtained are good.
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As a student, you should use it according to your needs and &biligve it, being wise in following trends
does not always have to follow it if you really have to stick witi.RShen survive, but if the condition of

the need has to switch to mirrorless then use it as well as possibleisgtorgour needs.

Make the best choice for yourself, develop skills throughitegriearn to also use a DSLR even
though this is the era of mirrorless cameras and use photograféasla provision for a bachelor's degree
to have a field of expertise.
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