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Abstract

SocialMedia platforms are giving open access to everyone. Ererigogetting the power to write
something in someor post hiding behind the monitor. However, the probiethat people are trying to
carry their offline identity to the online platforrmé they are trying to impose misogynist hegemonic
masculine power on women by bullying them. As celaw'iives are very public, they are often being the
victim of bullying and online harassment. Especiallymea celebrities are the victim of online bullying
and harassment more in comparison with male celebrifieseover, perpetrators think that they can say
anything about them asstnot possible to identify them or there are no dgies against cyberbullying
Because of these situations women celebrities arevittien of misogynist internet objectification,
cyberbullying, and online harassment. After following theteohanalysis methodt’s been noticed that
they are being bullied for their personal life, dreseesage Some people are also trying to impose their
thought on them regarding their matter. Women celebritiesjuste paised for their beauty. The
appreciation regarding their work is not that noticeabl@rgmfolowers comments. This study will
provide a deep insighihto how embodied experiences or offline iddet of misogynist people are
carried away to online platforms like Facebook and how #retrying to defame women celebrities and
establish power over thenthe lack of proper knowledge regarding digitgturity is increasing the
objectification of celebrities and women on sociabiaelatforms.
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1 Introduction

The fluidity of identity from offline to online is craag new forms of harassment or violence (Powell & Henry,
2017) which can include spreading obscene material, hatehsfpgeugh social media, cyberbullying and providing
threats using personal photos, blackmailing, onliokirig, sharing private photos without permission, etc. (Mengu
& Mengu; n.d.). There is a tendency to bully women niereomparison with men on social media. According to
Communication and a Cultural Studies ProfesRadhika Gajjala, “It is important b examine how individuals and
communities are situated within the complex global anal loontexts mediated by unequal relations of power (cited
in Daniels, 2009}. Using technological fluidity, a person can be concurrentip@avered or subjugated (Powé
Henry, 2017). However, the level of subjugation can be diffdvas¢d on intersectional identities like class, gender,
age, or color (Danie]2009) This paper aims to explore the misogynist internet offieation of women celebrities
on social neda platforns (Adobe Spark, 2020)As Facebook isa popularly used social media platform
Bangladesh so shared contgpitotos of women celebrities on Facebook, and thdmviers' comments would be
analyzed from gender perspectiveBsecially, understanding the backgrounfl why young women movie
celebrities are becoming the victim of cyberbullyimdhat kinds of sexist comments they are receiving ftioeir
followers how these bullies are making them vulnerable or powerkesaule of their gender and socio-cultural
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context and how they are trying to cope up with the misogyustments of their followers. Following the content
analysis approachhis study explored how women celebrities are the viafrmisogynisic hatred statements in
their online pofiles.

2 Literature Review

According to the Pew Research Centre in the United $St2186 of women aged 18-29 are sexually harassed
online (Pew Research Centre, 2039cial media are used by misogynists as an effectiveddarass women as
they are not visibleBringing the misogynist offline identity online and writirderogatory comments towards
women, they are trying to establish power over women.

Jinsook Kim conducted a studly South Korea to explore misogynistic discourses in a&+daminated online
community. Here, Jinsook Kim tried to explore how onlinesaginistic discourses are the result of the crisis of
hegemonic masculinity and the changing gender relationBhgresearcher also explored how men are trying to re-
establish solidarity producing hate discourse against youmgewo It was expected among early scholars that an
anonymous fluid identity would creagespace that is more equitable online and it would bendegkess platform
However, online identities are not that much different fraffline identities and people produce existing power
relationships and strengthen the existing inequalitie®ur society (Kim, 2018). Kendall also showed how
hegemonic masculinity and womgobjectification keep online asmale domain (citeéh Kim, 2018). Kim’s study
also focused on how women’s voices kept silent over history and justified the process. Even after exgjotihe
previous history, it has been found that online misogyatyonly hampers indidual women’s agency but also
created socially justified discourse to prevail agagestder discriminatory practices. Even during the economic
crisis, it had been noticed that how men co-reldtedreadwinner” stereotypes with the “real men” concept and
how they call themselve§oser” (Kim, 2018) Therefore, the online platform is a misogynistic domahere anti-
feminism statements and hate speech toward changingrgetations and progressive women have been produced
(Kim, 2018) This study will complement the idea of Jinsook Rénstudy and help to contextualize country
perspectives by analyzing the misogynist hate commentsds movie celebrities.

Bangladeshi professors conducted a study regardByper-crimes Against Womenfolk on Social Networks:
Bangladesh ContektThe researcher noticed how the increased participation of Womerracebook and sharing
data with a large group of people are becoming problerfatimomen and hovlemale users are becoming more
victims of cyber crimes in comparison with male usémsconducting this study researchers tried to cover the
broader perspectives of cyber-crime for example: what kifids/ber-crimes are happening aghiBangladesh
women and why they are reluctant to seek legal justice é8het al., 2017). However, the above-mentioned study
is not specific and especially focused on the general unddistaof cybercrime and considered all womeraas
homogenous category ignoring theirarsiectional differences.

A group of researchers conducted another study in 2019 tostarubrthe an-participation of Women in online
movement. It has been noticed that women from Bangladesati participate that much in thde-Too
Movement. The reasons behind the non-participation of wdmge been exploréd mentioned study. Because of
the cultural differences, women did not get the courageaiesheir stories as they thought they could be thienvic

of defaming because of sharing this story. After thinkipgua social constraints and bindings, lack of hope, amd th
cultural context of Bangladg women could not share their stories (Hassan et dl7)20This study clearly shows
us how women, as well as men, carry their embedded thougghtsuétural identity online and how these offline
identities shapene’s online identity. This study supplementsy study regarding misogynist internet objectification
of women and shows defamation is also used for powerfalemoand how they become the victim of cyberbullying
or trolling just because of being women.

3 Organization of Key Concepts

The conceptual framework of this study focused Popular misogyny (Banet & Weise2018), misogynist
internet objectification (Powe& Henry, 2017), and the theoretical framework would followEngbodiment theory
(Powell & Henry, 2017).This study explored the nature of sexist comments and thiegatrategies of women
celebrities. The below-mentioned concepts and theadityhelp to analyze misogynist internet objectificatiof
women.
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3.1Popular Misogyny

Popular misogyny follows the traditional definition of wgyny axd most cases follow the forms of hegemonic
masculinity (Powell & Henry, 2017). Popular misogyny is re&ctivpopular feminism and hurts women using the
digital Platform (Weiser, 2018)his study exploredciow ‘Popular misogynist$ are trying to demeathe wome
celebrities who are using social media platforms likeebaok.

3.2 Misogynist Internet Objectification

According to Nussbaum (2010jmisogynist internet objectification is connected with shapwishment,
resentment, and hegemonic forms of masculinity. Theseepts help us to understand the reafwnonline
harassment. The misogghproduces hatred comments just to satisfy the hegemascuine ego and most of the
time it is connected with beauty standards and phyamadarances. To get power over women and to let dioam
the misogynist act in a reactive way and express nesemt These kinds of misogynist attitudes and hegemonic
masculinity are strongly connected with power relatiorsvé¥ & Henry, 2017) The study expled the power
relation in the online platform using the idea of misaglymternet objectification.

3.3 Embodiment Theory

This theory helps us to understand how the digital embenli of misogynists can harm women using their
private images and commenting derogatory statements thioeiglare not making any harm physically it is directly
linked with the shame punishment. Following the soam eultural context how gendered bodies are spreading
misogynist statements and or experiencing power andnaddimm are the main arguments of this theory. Therefore,
disembodiment and the dualism between thought and ttexiadavorld according to philosopher Rene Descartes is
not possible rather people carry their embodied experientieei digital world and produdhe same inequality
(Powell & Henry, 2017). Using this theory, the dualism leetv online and offline can be dismissed as people
usually carry their embedded experiences on the online nofatfo

4 Methodology of the Study
4.1 Subjective Experience

When lwas working asaradio jocke/ on Dhaka FM 90.4 (Radio station) in 20%2veral radio followers were
using my photos and sharing abusive posts. When we usasktfor the requestl song from listeners using
Facebook, we received derogatory sexual conmn@ust because of being womeneddise of my subjective
experiences (Codd993)asa woman media worker, | know how tough it is to handésehmisogynist statements.
Considering my subjective experiences, | would like to workh@misogynist internet objectification of women
celebrities on social media platforimsBangladesh. | believe that content analysis based orotlime posts would
be a great option for me. To understand online vigtation, | critically analyzed their social media paetsl what
kinds of comments they threw toward women.

4.2 Content Analysis of Social Media (Facebook) Posts

This study will consider the top three contemporary magigesses who are active in social media and analyze
the content of their social media platforms for thgt two months who belong to the age group from 30-50r Afte
analyzing the contenthis study will explore types of comments and howsagynists are targeting women
celebrities based on their dress, beauty standardBated on their career span, the number of popular warlds
critically acclaimed work their posts have been gdetbcThis study shoed the attitudes of our society toward
powerful women on social media platforriigie profile of Jaya Ahsan, Apu Biswas, and Purnigrithe best suitable
celebritiesfor this study sd purposively selected their social media posts (Facebookpfert analysis.
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5 Findings
5.1 Few Comments from Facebook

As Facebook is a popular social media platform so thatznglyacebook posts and comments kiteen noticed
that no matter how successful women are in their siafieal life, they are always being appreciated because of
their beautyand criticized because of their personal life. A glimps€&acebook posts and misogynist attitudes by
writing comments are given below.

Table 1. Analysis of Facebook Comments

Actor Name Content of Post Comments from Follower s Intention of followers
Jaya Ahsan Posted regular photo 1. There is no valua your 1. Showing derogatory ideas
beauty without husband. Try to  towarda single woman and
find a husband firstnd then telling her that she is unworthy a
evaluate your beauty. she is single.
2.Women would go to hell 2. Imposing religion and cultural
because of their dress. May god values on woman
make you understand what you
are doing. 3. Bullying women because of
their age
3. Aunty
4. Misogynist Internet
4. Aged women objectification of women
5. Your kind of product is not 5. Not recognizing the value of
going well because of the rige their work rather objectifying
market value for oil and egg. No them as product
need to advertise yourself
Whenever the market value af
regular product will drop again,
they will go to the product like
you.
Apu Biswas Video of Advertisement 1. Tryto be slim. You will 1. Body shaming
look more beautiful.
2. Attacking comments
2. Your figure is beautiful. on personal life
though they knew that
3. Go to your husband with they divorced each
your child. All of us want other in an extreme
thethree of you will live situation
together happily.
3. Considering wome
as object
Purnima Advertisement of own program 1. So, Purnima aunty got 1. Imposition of cultural

married again.

2. lused to consider you
a good woman.
Whoever the husband
is, you should stay
with your husband.
You should think
about your daughter.

values on women

2. Bullying because of
age

3. Considering her a bad
woman because of he
second marriage
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3. Grandmother

4. Aged Bitch

5.2 Hatred Comments Towa#/omen

After analyzing the comments on social media platfoinfsave got derogatory comments towards women
celebrities demeaning their work. The users of socialianglatforms who followed them are clearly defining bad
women and good women according to their stereotypical gethdteologies. A few of the followers mentemithat
they expect women to act according to religious vatwabey should wear dresses follogitihe cultural order of
society. Interestingly, these kinds of misogynist statesnard not only coming from men but also are coming from
women. Therefore, these kinds of hatred tmvavomen celebrities who are not maintaining the corigeat
standard of society is common and they become thieviétcyberbullying. Moreover, this is not the same situation
for male celebrities.

5.3 Internet Objectification of Women

Women are objectified just because of their gendettanitiea of considering womeém media as bad women
are also reinforcing thehectification of women celebrities. A few of the folfers are also connecting or
mentioning their personal life in social media posts. Sofitbem are discussing their divorce and spread negative
comments. Again, in some cases, women celebritiescatded for divorcing their partner whereas male cilebr
are not scolded or do not lose that much popularity fonggtkieir personal decision.

The followers are simply objectifying women carrying theffline identities online. The followers are not
discussing their work life rather they are discussing fpersonal life which is not related their work and desnot
define who they are. Most of the followers are nacdssing their work rather they are praising their beauty
considering them as the objekits been noticed in follows comments they are ganging up together and expressing
sexual desire for celebrities as their profile is publice tendency toward considering women celebrities @s th
object is embedded in the thought process of misogynist me

5.4 Bullying

Women celebrities are the victim of cyberbulyirOur society always want® observe women from ¢h
perspective of standard body image so that their bo@dysts criticized if they are not maintaining the expdct
standard of society. Even if they are being bulliedtfi@ir agejt does not applyo male celebrities. The way they
are bullying women celebrities is a reflection of oacisty where most people believe in misogynist hegemonic
masculinity. After analyzing the Facebook posts of moelehrities its been noticed that they are not considered
according to their work rather they are criticiZied their body, work, or not following the stereotype ofj@od
woman in our society. There is also a tendency to corheit age with everything. Women celebrities ardidxil
for their figure or age.

5.5Caoping up $rategies of Women Celebrities

Women celebrities are not replying much when theygmtéing these kinds of negative comments on their
Facebook. They are coping up usually being silent or ignoraveards them those who are posting negative
comments. ey are not seeking any help under Digital Security Act, 28@&use of the lack of consciousness and
information regarding this acfThe digital Security act discourages defamatory comments andurages
punishment for the perpetrators. Though the lack of prkpewledge and information regarding this action is
helping the perpetrators to sprehdse kinds of comments. In most cases, it is nearly isitdesfor celebrities to
file a case against perpetrators because of their large nun@mmsidering the religious and cultural context of
Bangladesh, women celebrities remain silent being ignofahese comments.
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6 Discussion and Recommendation

The comments toward women ekities clearly show how they are treated in frontaomisogyniic society.
Women celebrities are only considered selyua¢autiful beingsnot being appreciated for their work rather they are
being criticized for their dresses, age, or personal Sometimesit’s also noticed that they are trolled for their
second marriage, not getting married, or suggestestajowith theirex-husband just because of their children.
Sometimes, they are threatened using religious quotessanterpreting religion. Therefore,d noticeable that the
followers are carrying their gendered misogynist offlidentity online and expressing their toxic masculine identit
posting hatred comments or expressing sexual desires towandnncelebrities. Despite being powerful women
celelrities, they are being victims of cyberbullying just &ese of their gender. The hegemonic masculine nature of
controlling dominance or superiority over women is bestgldished by theemisogynist perpetrators. They are just
carrying their offline identities online and posting négatomments to powerful women to justify their supetyori
over women and they are also ganging up to spread misegpgilyst the empowerment of women. Our government
should take strict legal steps to stop cyberbullying ensuhiagoroper legal system. As well as social instnhgi
like family, educational institutions should not provideencourage gendered behawsoibjugating women. The
online victimization of powerful women showise vulnerabilities of powerless women on social mediqrlas
like Facebook.

7 Conclusion

There was an expectation that the digital platform wéligendedss and create a more equitable platfoion f
everybody irrespective of sex, or age. Worsdife can be miserable when misogynist men ttyprovide ‘shame
punishment’ to women by sexually objectifying them online or on social mptiitforms(Powell & Henry, 2017)It
is easy to show misogynistic attitudes to celebribyim personalities using online media as they are worikitige
entertainment industry and their lifestyles always bexzoews and they need to be connected in the public domain
(Gabler, n.d). The peoplehwm consider themselves weak want to establish power ovegrfid women using social
media platforms. They try to draw the barriers for woraemmenting on their personal life, dresses, or figure.
Surprisingly, there are very rare comments regardirigwaek. The unrecognitionof their work and constampraise
or criticismfor their beauty proves that misogynist society comsitlteem as object and make them unworthy for not
following the conventional rules of society. Therefotteg offline identities of people shape the expression of
misogynist followers and the experience of women ciied. Lightly considering this crime, it is just emcaging
perpetrators to do heinous crimes so that these kindénghal activities should be taken under the law. Acstr
law to prohibit gendeinsensitive behavior on social media platforms shoulédbablished to ensure security and
mental peace for women.
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