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Abstract

The study triedo determine the relationship between Géncharacteristics and their linguistic creativityshows how
creative Gen Z is in terms of word formation onefi#int social media platforms.

The study used a mixed-method research design, specifigplgnatory sequential mixed method design. The study
respondents were the 30 selected Senior High School studeBta. Maria Integrated High School. They are nezmiof
Generation Z who were boin the years 199% 2015. The qualitative dafar phase 1 were gathered through them. In phase 2,
the non-Probability sampling was used to gather data iinterviews, and the type of non-probability samplioigconvenience
sampling.

The attributes of Gen-Zs in terms of interests, gitenfinancially minded, in terms of being digital nativesual
learners, anih termsof their linguistic creativity attained the mean scaf3.39, 3.82, 3.77, 4.23, 4.18, 2.92, and 3.57 with the
SDsof 1.22, 0.99, 1.04, 0.79, 0.90, 1.33, and 0.99 respectively.

The null hypothesis stating that thés@o significant relationship between Gerr’s characteristicto the level of Gen
— Z’s linguistic creativityin different social media platforms was rejected, whiclamseherés a significant relationship between
the Gen Zs characteristics and Gen Zs linguistic etigatind this calfor an alternative hypothesis.

This study recommends that there should be learning suppatuftents learning through social media and online platfooms t
have their ethical standaritisusing social media. The teacheayteach the new generations about lexicology and weondétion

to make them aware of their language behavior. Alsehteza may use different platforms to cater to the needsidents in
language learning, and thmaynot useor settle in using social media although social mesdksngaging for them. Lastly, future
researchers may venture into more interviews and dseer approach in studying this kind of topic to haverbette more
accurate results.
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1. Main text

Introduction

Language has a vital role in the process of communicalti@ssage can be delivered through different mediums or
channels. Most of the messages are composed of langlmge @an be written or spoken. There are differentUang
characteristics; There is a large concept about langhag@ryone must understand. This study focused on one ehistigt
which is being dynamior not constant, and the language creativity of Ge&nhaghlightedin this study.

Speakers give meanings to language or word; that is why el@nges meaning on how those words are used based on
the context. Even the classificatiohthe wordsn the Part®f Speech transform depends upon the spedkeaddition, speakers
use their skills to create new words with new meanings,sametimes they change the meaning of the word fionsital or
proper meaning. Chomsky (1966) employed the "creative aspeatgafdge use" to describe the innovative uses. Linguistic
creativityis primarily the activity of making new meaning by a spedikethe. broadest senséthe useof languagen all forms
and all mediums) and thie- creation ande-interpretatiorof meaning(spy a receiver.
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Based on Global Language Monitor, around 5,400 new wordsraeted every year; only 1000 arg so deemed
insufficiently widespread use that they makes it into pimtaddition, Martini (2015) stated that, generation by gdioera
pronunciations evolve, new words are borrowed or inggraied the rate of change varies. Furthermore, moseafithnges in
our language often start with young adults and teens (Th2@46). They begin to focus on belonging to a self-orgargeauap
of peers, teammates, anikfids and becoming the “we” generation. As they interact, the language grows differently and makes
them remarkably distinctive from the previous generatibosinstance, GenerationiZthenation’s youngest peoplén addition,
they are characterizedthe most racially and ethnically diverse andar&ackto bethe best-educated U.S. history. The most
considerable distinctiofor Gen Zerss that technologys such a central paof their upbringinglt is the first generatioto come
of age with technological advances such as smartphoness something new to be adopted but simply as an accepteaf pa
everyday life (LeDuc, 2019).

This study also falls to a lexical approach to sociedlia. Richards and Rodgers (2015), a lexical approach in language
teaching refers to one derived from the belief thabthikeling blocks of language learning and communication areraotrga,
functions, notionspr some other unitf planning and teaching but lexis, that is, words and wamtbinations. Lexical approaches
in language teaching reflect a beliethe centrality of the lexicoto language structure, second language learning, language use,
and multiword lexical uniter “chunks” that are learned and used as single items.

On the other hand, social media affects the usagengbitmge. When people use media as a communication channel,
grammar rules are often disregarded. The casual convessatfith your friends, family, or a close person to youndbrequire
a strict implementation rule of grammar chances are yguus@or create words or languages that you and your peatkimgt
to can understand. Aside from that, you can give anotlkeanimg to a certain comment. Another way of creatig words is
by posting on social networking sites such as Faceboolaghash, Twitter, and the like. These different platforms stioav
creativity of the Gern Z people, especially the online gamers and online infieresn One example of their creativity is the word
“Tiktoker” from the application Tiktok which means the people who are showieg talents and posting videos or content
creators. Same case with the woddncerist” for a proper worddancer,” which mean$a person whas dancing” they overused
the suffix ¢ ist) to create a humorous word whiigt‘dancerist.” Accordingto Maghirang (2019), Filipino Gen Zers are cognizant
of the power of technology, eager to share their knowleglye eager for more human interaction. Almost all the,tyoang
Filipino adults are consumed by their smartphonesy @hewell adepat executing results using their gadgets. Many applications
can be installed on their mobile phones like Twittestagram, Facebook, and the likes for social intevacti

The phenomenon of Language Creativity is unstoppable rashehiable in our social media; hence, formal language is
affected by this event. The creativity of the Gen-Z ddog a sign of their linguistic intelligence; howevére tisteners and
readers, suchsteachers who are not from the same generation, terighet this phenomenon experiencing conitidhe process
of communication. As a result, this study would show amese and recognition of the lexicon or words that ardyncreated
and coined duringpday’s era.

Theor etical Framewor k

Noam Chomsky’s (1960) theory of universal grammar says that we were all born with an innate understanding of the
way language works. Chomsky based his theory on thehdéalt languages contain similar structures and rules (a salver
grammar), and the fact that children everywhere acoaimgulage the same way and without much effort seems to enthet
we’re born wired with the basics already presenour brains.“Language is a process of free creatidts laws and principles are
fixed, but the manner in which the principles of generatienuaed is free and infinitely varied. Even the integtia and use
of words involve a process freecreation.” (Chomsky, 2003)

This study is anchored on the Media dependency theoryrnby L{2015), a systematic approach to studying the effects
of mass media on audiences and the interactions betwedia,raudiences, and social systems. It was introduced ineoh
the American communications researchers Sandra Ba#d®b and Melvin DeFleur (1976). Dependency theory corgeive
dependency as a relationship in which the fulfillment of one party’s needs and goals is reliant on the resources of another party.
The main focus of the theory is the relationship betweedia and audiences. In industrialized and informdiased societies,
individuals tend to depend on the media to satisfy a yaofetheir needs, ranging from a need for information omlaigal
candidate’s policy positions (to help make a voting decisitlmg need for relaxation and entertainment.
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In addition, the Theory of Lexical semantics by Stringer (2&1&pncerned with inherent aspeofsword m"egmng and
the semantic relations between woraswell asthe ways in which word meaningrelatedto syntactic structure.

The above theories are anchored to the study because the nature of the study relates to Chomsky’s Theory of Universal
Grammar, that were all born wilminnate understandiraf how language works. Chomsky claimed that humans aredinzally
creative since they acquire language starting fronrmayfaHe also claimed thadll languages contain similar structures and rules
(a universal grammar) where all languages are exuaiceptable.

In Addition, the Theory of Media Dependency is a systargpproach to studying the effects of mass media on
audiences and the interactions between media, audjiemtksocial systems that show media has a greathngidn to humans
because of the basic needs and personal convenience af hiine theory of Lexical semantics by Stringer (2019) isewred
with inherent aspects of word meaning and the semaraittaret between words, whereas the study focuses on wordnmea
formation, and usage. In addition, this was supported by é&teerhent Theory by Joseph Klapper (1960), which stated that the
media has a little powéo influence people anitljust reinforces our pre-existing attitudes and belieféchvhave been developed
by more powerful social institutions like families, soh@nd religious organizations. Harold Lassw&827)in the Hypodermic
Needle Theory, a linear communication theory which sstggbat the media has a direct and powerful influencaudrences,
like being injected with a hypodermic needle, which meheee is a direct effect of media on the audienceishexposed to
every platform thatanbe engagingo the target audience.

The above theories about social media impacts and usagaschoretb the studies dut the different factors suds
the direct effect of media on the audience that can bedewed as their reference for acquiring language infoymaiid he
reinforcement of medito school and families also affect their attitude ardrmg.

Statement of the Problem

The study sought to answer the following formulated questio
Phase 1. Quantitative Approach
1. What are the Attributesf Gen— Z’s in terms of :
1.1 Age Level;
1.2 Interest;
1.3 Strengths?
2. What is the levebf the Characteristiasf GenZ;
2.1 Digital Natives;
2.2 Financially-Minded;
2.3 Visual Learner?
3. Whatis the levelof the Gen- Z’s Linguistic Creativity in termsf;
3.1 Lexical Approach;
3.2 Communicative Skills?
4. s there any significant relationship between Gé&fis Characteristics to the level of Gen — Z’s Linguistic Creativity on
Different Social Media Platforms?
Phase 2. Qualitative Approach
1. What are the exampled newfound or created worads Different Social Media Platforms?
2. How do the words’ meanings use on the Social Media Platforms?

Resear ch M ethodol ogy

This research used the Mixed Method Research Desigrsexifically utilized an Explanatory Sequential Mixed
Method Design in which the researcher first condugtmtitative research, analyses the results, and thaistanlthe results to
explain them in more detail with qualitative research. &@anatory-sequential approach is a sequential approack asdd
when the researchierinterestedn following up the quantitative results with qualitative data. Thius,qualitative data usedin
the subsequent interpretation and clarification of #selts from the quantitative data analysis (Edmonds amdédy, 2017).

The respondents of the study were the thirty (30) selectednssuofeSta. Maria Integrated High School from Senior
High School Department and included Generatiah (1997-2015) for Quantitative data or Phase 1. In Phase 2 flitajua
data, the researcher used 30 responder@s-assearcherto justify, strengthen and expound on the data r@sithase 1.

WWw.ijrp.org



BERNARD VASQUEZ ARTICONA/ International Journal of Research Publications (IJRP.ORG) @ JJ RP. 'ORG

ISSN: 2708-357:

Simple Random Sampling Technique was used for Phase 1 to cetimgleixpected number of respondegts. A simple
random sample is a randomly selected subset of a populatitns kampling method, each member of the population has an
exactly equal chanagf being selected (Thomas, 2020).

Phase 2 followed the NonProbability Sampling, where individuals are selectaseld on non-random criteria, and not
every individual has a chance of being included (McCombes, 2B@h)probability sampling techniques are often used in
exploratory and qualitative research. Quota sampling is adipéon — Probability Sampling; quota sampling allows the
researcheto sample a subgrougf great interesto the study.

First, the problem was constructed, analyzed, and apprd¥een, to be acquainted with the concept, procedures, and
findings relatedo this study, the researcher gathered related literahgestudies.

The next step was for the researcher to think ofékearch design fitted for the study. Then, the researohganed a
guestionnaire that was distributed to the respondenfhase 1 or Quantitative Data. Then, likewise, respansestallied.

The data gathered was tabulated, analyzed, and interpisetepthe appropriate statistical treatment.

Then, the researcher justified, expounded, and strengthenedathefrom Phaseby conducting the Qualitative
Approach. The thematic analysis will be used and impbgéter coding, transcribing, and citing content onaatiedia for
analysis.

Phase 1. Quantitative Data

Gen - Z’s Characterigtics Gen — Z’s Linguistic
Creativity

Interview Plan/Data
e Demographic Gathering

Profile e Lexical Approacl Quantitative
- Age Level e Communicative DataAnalysis e Examples of

- Interests Skills New found
- Strengths
o Digital Native Data Gathering fvro%i,aftﬁﬂn
e Financially-Minded *  Respondents different
e Visual Learner -Selected Students from Soci )
SMIHS ocial Media
e  Checklist/Questi Platforms
nnaire
e Standard e Use of new
Deviation/Mean created
words in
Entire Analysis Diff. Social
and I nterpretation Media
Platform
¢ Results and
Phase 2. Qualitative Data D|scuss!on e Qualitative
e Conclusion Data

Analysis

The research instrument usadhis studyis a questionnairer checklistfor Phase 1lt is a serie®f questions submitted
to several persons to obtain a survey or report datathe research instrument that has a series of questimhother prompts
to gather information from the respondents. The LikeatléSis used to rate the respondents’ anstwdr® questionnaire.

The mean and the standard deviation were from the computation of the student’s answers to the checklist. The mean
average was from the students' computed mean in everplearidne standard deviation was computed based on theahean
each variable. The average standard deviation wad bashe five standard deviations got from each question.

After gathering all the data from the interviews conddgcthe researcher transcribed the interviews amony (80)
selected students. In this part, respondents of the stedy nepresented as Co-researchers. Afterward, erfyatie similar
responsesf the selected respondents, the researcher will pragtrent examplesf words from different online platforms.
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Figure 1. Attribute®f Gen-Zs in termsf Age

Age

M 16 years old
17 years old
18 years old
19 years old

M 20 years old

Out of thirty (30) respondents, seventeen (17) were identifiel agars of age, accounting for 56.67% of the total
population. This is followed in frequency by 16-year-oldpoesients, with eleven (11) or about 36.67% of the population
identifying as such. The remaining percentages of the populagce shown as an 18-year-old and a 20-year-old, bothidfiwh
have one respondent.

From the findings above, it can be inferred that the respisdesre predominantly in their late teens during the study.
Accordingto Kasasg2021)quoted thatGen Z: Gen Z is the newest generation, born between 1997 and 2012. Theyreastly
between 6 and 24 years old (nearly 68 miliiothe U.S.)” This age rangef the Gen Z represents their generation.

Tablel. Attributesof GenZsin termsof Interests

Statement Mean SD Remarks

| love watching TV/Netflix. 3.87 1.14 Agree

My way of expressing myself is throuc .
Ar)':s/pai}rllting/draV\Ei)ng. 9 Y * 2.60 1.10 Undecided
Singing/Dancing madmy day colorful. 3.47 1.20 Agree

| am passionate about cooking/ baking. 3.17 1.21 Undecided
Readings my road to learning everything. 3.87 1.04 Agree

Overall Mean = 3.39
Standard Deviation = 1.22
Verbal Interpretation = Average

The students love watching TV/Netflix and Readasgheir roadto learning everything with the highest mean scores
(M=3.87, SD=1.14) and (M=3.87, SD=1.04) and were interpat@diree. Next to their interesis Singing/Dancing made their
day colorful with a mean score (M=3.47, SD=1.20) and \siaterpretecs Agree.On the other hand, Arts/painting/drawing
is their least interest that received the lowest nseaneof responses with (M=2.60, SD=1.10) and was interpraséthdecided.

Overall, Gen-Z's attributén termsof Interests attained a mean scof&®.39 and a standard deviatiohl1.22 and was
Average among the students. Moreover, students are attacteeghnological activitieto explore the world, learn new things,
and express themselves. Ayodele Julius Al@®4.8)finds that Gen 4s enjoying computer classes, feels that using computers
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comes easto them, and perceives themselasgxpertsn the use of social media, mobile operating systemlsg usémﬁrtphone
searching the Web, and email.

Table2. Level of Attributesof GenZs in termsof Strengths

Statement Mean SD Remarks
My determinatiorto do things | love never fades, even
though there are hard times. 3.97 0.85 Agree
| always fulfilled my responsibilitiesin every task
assigned to me, whether in schoohthome. 4.10 0.84 Agree
| foresee myselésa business owner someday. 3.87 1.04 Agree
Social medias my source of power and motivatiamlife. 3.30 1.24 Undecided
| amresilient in every circumstance. 3.87 0.78 Agree

Overall Mean = 3.82
Standard Deviation = 0.99
Verbal Interpretation = High

Students agreed that they would always fulfill their resipdites in every task assigned to them, whethercimosl or
athome (M=4.10, SD=0.84). Moreover, their determinatiotio things they loved never faded even though therehegdestimes
(M=3.97, SD=0.85). However, Social me@anot the source of power and motivatiaortheir life (M=3.30, SD=1.24).

Overall attributes of Gen-Zs in terms of Strengthaiaéd a mean score of 3.82 and a standard deviation ofah®9,
was High among the students. Students were responsittheeforvork and chosen field. Students agree that theyyalfufill
their responsibilities in every task assigned to thehgther in school or at home because they put mord,dffoe, and skills
into doing activitiesn school and household chor@nthe other hand, social medsanot only the sourcef power and motivation
in their life dueto the divisionof their focus.

Their strengths come from intrinsic reasoning, not nposticial media, though they were raised as tech-savvy. In
addition, technology is the bread and butter of their capath. Gen- Zs are multitaskers and technological competent because
they can type quicker than they can write, tweet quickertthey can speak, amda status quicker than applaud. Their abtlity
understand and operate a variety of software and devices thakesppealingp many companies. Clark (2017).

Table3. The level of the characteristiof Gen-ZasDigital Natives.

Statement Mean SD Remarks
When | open my eyes, the first thing that | piclip ismy 373 114 Agree
gadget/phone.
| cannot live without my cellphone. 3.17 1.02 Undecided
Gadgets are necessities in my everyday life. 3.90 0.61 Agree
| canquickly learn with the usef different technologies. 4.23 0.73 Strongly Agree
| have twoor more social media accounts. 3.80 1.30 Agree

Overall Mean = 3.77
Standard Deviation = 1.04
Verbal Interpretation = High

Table 3 presents the level of the characteristics afZas Digital Natives. Gen -Z strongly agrees thaytcan learn
easily using a different technology (M=4.23, SD=0.73). Moreoyadgets are necessities in everyday life (M=3.90, S0¥0.6
But, on the other hand, they cannot live without theltlphone (M=3.17, SD=1.02), making them undecided.

The level of the characteristics of Gen-Z as Digiatives attained a mean score of 3.77 and a standard dewiétl.04, and
was High. Furthermore, students are engageadgets and learn using different technology.

Demir and Sénmez (2021) the udeechnologyis considered the most important positive faatddanguage instruction,
while some of the participants pointed out the importanckitit-based teaching. In addition, the participants higkéig) the
benefits of using computers, online materials, andrisb@ards as means of the technology that should beindadguage
learning classrooms.

Table 4. Level of the characteristiad Gen-Z in term®f Financially Minded.
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Statement Mean SD Remarks
| amvery interested in money. 4.50 0.57 Strongly Agree
I mostly find wayso supportmy financial needs. 4.13 0.90 Agree
| am open to any businessentrepreneurial activities. 4.07 0.91 Agree
Saving money is vitah my life. 4.23 0.77 Strongly Agree
As longas| cansupportmy financial need, | do not ask 4.23 0.73 Strongly Agree

for help frommy parents
Overall Mean = 4.23
Standard Deviation = 0.79
Verbal Interpretation = Very High

Table 4 illustrates the level of the characteristicssef-Z in terms of Financially Minded. The students amg ve
interested in money (M=4.50, SD=0.57) that saving moneyasin their living (M=4.23, SD=0.77), anfdr aslongasthey can
support their financial needs, they do not ask help train parents (M=4.23, SD=0.73). They are also open for angdssor
entrepreneurial activities (M=4.07, SD=0.91).

The level of the characteristics of Gen-Z as FindiyelMdinded attained a mean score of 4.23 and a standard deviatio
of 0.79 and was Very High among the students. Students are affarance, business, money, and financial status.

Based on Pangestu and Karnadi (2020), the upcoming generatigclhuawe financial well-being in the future.
However, there is still room for improvement and growtien it comes to their financial knowledge, finaheititude, and
financial behavior. GenerationiZknowledgeablén managing their money and even their businessdbe study conductealy
Dan Schawbel (2014), Gen Z tend to be more entreprendtmitiyorthy, tolerant, and less motivated by money than &
They are more realistic about their work expectatiwth more positive about the future.

Tableb. Level of the characteristiosf Gen-Zasa visual learner.

Statement Mean SD Remarks
Pictures, videos, and other moving objects can headp
understand things better. 4.67 0.48 Strongly Agree
Reading magazines, social media posts, and e-booksyare 4.07 0.78 Agree

hobbies duringny spare time.

The scenes in movies series are easily stugkmy mind. 3.93 1.03 Agree
I. bettgr understqnd thindsy watching television than by 3.97 103 Agree
listening to a radi@r podcast.

An interesting visual presentatia@aneasily catch up with
my mind.

Overall Mean = 4.18

Standard Deviation = 0.90

Verbal Interpretation = High

4.27 0.87 Strongly Agree

Table 5 shows the level of the characteristics af-Ges a visual learners. Pictures, videos, and otheingobjects
can help them to understand things better (M=4.67, SD=0.48),drainterest in a visual presentation that can eaaith up
their mind (M=4.27, SD=0.87 and the sceimemoviesor series were easily stuck in their mind (M=3.93, SD=1.03).

The level of the characteristiof Gen-ZasVisual Learner attained a mean soofd.18 and a standard deviatioi0.90
and was High. These results prove that GenazVisual learner capable of learning through visuals

According to Nicholas (2020), most students (Gef) agree that reading the material before class is heldwever,
they prefer having reading materials, PowerPoints, andrded videos during class. Another important characteoistitis
cohort is their bein¢observers’ (Seemiller & Grace, 2016).

Table6. The level of Ger#’s Linguistic Creativity in terms of Lexical Approach.
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| create words imy social media post without following

any rulesof grammar. 2.33 1.21 Disagree
When lam chatting withmy friendsor family members,

we are using codes that we are the only ones who 3.33 1.24 Undecided
understand.

I dlre_ctly_translate English words by changing their 3.13 0.97 Undecided
spelling in Tagalog.

The spelhngpf the textn _chats affects t_he 4.07 069 Agree
interpretation/message in a conversation

| am using numbers insteaflletters in writingor chatting 173 114 Strongly Disagree

a word tomy social media friends.
Overall Mean = 2.92

Standard Deviation = 1.33
Verbal Interpretation = Average

The spelling of the text in chats affects the inteigifen/message in a conversation (M=4.07, SD=0.69); wiendare
chatting with their friender family members, they are using codes that they arerity ones who understand (M=3.33, SD=1.24).
However, theydo not preferto use numbers instead of letters in writorgchatting a wordo their social media friends (M=1.73,
SD=1.14).

The level of level of Gel’s Linguistic Creativity in terms of Lexical Approach attained a mean score of 2.92 and a
standard deviationf 1.33 and was Average. Moreover, respondents are moddiadelistically creativen social media.

According to Chomsky (2014), our language is constantly, talglyi and naturally changing, transforming, and
becoming more adaptive to its users due to the changes contemporaries. Language is dynamic that it can changemanyt
and anywhere. More particularly, the inception and rdpictlopment of social media networks as an eminent pakéxeeled
to the establishment of a distinctive language systecessary for operative communication (Attila, 2017). Conication on
an online platform can affect language's nature, such s fepelling, and meaning.

Table7. Level of the Ger#’s Linguistic Creativity in terms of Communicative Skills.

Statement Mean SD Remarks
| give my own another meaningan existing word to make 3.47 1.01 Agree
the word funnier or interesting.
| used Tagalog wordsa a sentence, but | changed their 3.33 1.18 Undecided
original meaninglike “Awit” means lose/defeat.
| can change the meaninfja word based on my feelings 3.67 0.84 Agree
and expressions.
| get confusedn interpreting the newly created words 3.47 0.97 Agree
writtenin the comment sections and postssocial media.
The definitionof words | have created/contextualized 3.90 0.84 Agree

depend®n the concept and situation.
Overall Mean = 3.57

Standard Deviation = 0.99
Verbal Interpretation = High

The definitionof words they have created/contextualized dependse concept and situation (M=3.90, SD=0.84); they
can change the meaning of a word based on their feelingxpressions (M=3.67, SD=0.84). Apart from this, Tagalog words
are used in a sentence, but they change their origiradintg like“Awit” means lose/defeat (M=3.33, SD=1.18).

The levelof GenZ’s Linguistic Creativityin termsof Communicative Skills attained a mean safr®.57 and a standard
deviationof 0.99 and was High.

Social medias more than just a mean&seeking information. Social media are usedonnect with otherdor business
or commercial purposes, to make new friends, reawakkmiehdships and recover long-lost relatives. The emergefrscial
media simplified the whole process of communicaticzebse they are eakyuse (Wetzel, 2010).
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Table 8. Relationship between GE&is- Characteristics and their Level of Linguistic Credayivin Different Social Media

Platforms.

Gen-Z’s Linguistic Computed r-  Strength Critical r- p-value Analysis
Characterigtics Creativity value value
Digital Natives Lexical 0.239 Weak 0.306 0.202 I
Approach Not Significant
gr()irl?smumcanve 0.112 Very Weak 0.306 0.353 Not Significant
Financially- Lexical 0.035 Very Weak 0.306 0.856 P
Minded Approach Not Significant
gr()irlrsmunlcatlve 0.276 Weak 0.306 0.141 Not Significant
Visual Learner Lexical 0.306 Weak 0.306 0.100 Not Significant
Approach
Communicative 0.426 Moderate 0.306 0.019 Significant
Skills
Legend:
Range Verbal Interpretation
0.80-1.00 Very Strong
0.60-0.79 Strong
0.40-0.59 Moderate
0.20-0.39 Weak
0.00-0.19 Very Weak

Table 8 presents the significant relationship betw8enZ’s characteristics and their level of creativity on different
social media platforms. Specifically, it shows thetiefeship between Digital Natives, Financially-Mindeddavisual Learner
characteristics and Lexical Approach and CommunicativiésSki

Digital Natives were observed to have no significant relationship with the students’ Lexical Approach (r=0.239,p-

value=0.202). Alsait does not pose a significant relationship wiitéistudents’ Communicative Skills (r=0.112, p=0.353).
From the findings above, it can infer that, at a 0.05 level of significance, the null hypothesis “There is no significant relationship
between Gen Z’s Characteristico the level of Gen Z’s Linguistic Creativityin Different Social Medi@latforms” is rejected.
Hence, this calls for the acceptance of the alternatitdéch incites a relationship. Communication that happensnoonline
platform canaffect language's nature, such as forms, spelling, @adinyg.

For instance, using Facebook (FB) is highly believed that dioation of letters or shortening on FB has become a
habitual writing behavior among the participants of tieisearch. Mustafa et al., (2015). Young adult users maglifiseent
word-formation processes when communicating on FB. Tfierelces in language used may lead to misinterpretation and
confusion among users of different generations who ardéanutiar with Netspeak, which contains new vocabulary]lisige
modifications, symbols, and emoticons. The ubiquitousepiees of technologies in school libraries, laboratpaes classrooms
implies the need for competent faculty who can teaclh with these technology tools. More specifically, theve need for
instructorgto assess the needbthe digital nativeso enhance their learning. For instance, the technologiagidr to the digital
natives, such as text messaging, blogging, and podcasting, ke incorporated into their classroom instruction i§eenand
Georgina, (2013). Therefore, the intervention of technolnghe learning process of students in school has arrahteart of
their learning, and also it has an effeatthe majority of the students.

Table9. Examplesf newfound or created words in Different Social Mediafétats

No. Sample words Definition

1 ATM - At The Moment

2 IDK - | don’t know

3 ISTG - | swearto God

4 SHOOKT - shockor being surprised
5 IKR - | know, right!
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6 Sana all - “Thope all” or “ I wishall.’ 79
7 Marites The term is used to describe peopl
who gossip about others
8 LF - Short termfor “looking for.”
9 G “go” or saying you want to join with
them
10 G.O.AT. - Greatesof All Time

Table 9 shows examples of newfound or created words in Biffe$ocial Media PlatformsThe newly created words
from social media Platforms were mdde different meanings and purposes due to the influencedianthe language affected
by the cultureand the usersf media.ln addition, this was supported by Reinforcement Theorypbgph Klapper (1960), which
stated that the media has a little poteeinfluence people anitl just reinforces our pre-existing attitudes and beligfsch have
been developed by more powerful social institutions lmeilies, school, and religious organizations. Theretbre changes in
beliefs and culturef language are affected by social media's reinforcement.

Table 10. Use of newfound/ created wardghe Social Media Platforms termsof Communication.

Co- Resear cher Response
7 “Allows users to directly connect with one another through groupsoeretvandocation. ”
9 “It is mostly used by millennials when talking or chatting withirtfriiends.”
10 “It is usedn communicating’
23 “Mostly, they are used for fun. When | am talkioga close friend or when | just feel likging it. ”

Table 10. Use of newfound/created words in the Social M&ldiforms in terms of Communication. Gen Z is using
those new words to connect or communicate with thieinds, relatives, and another group of people. So,Isoeidia is oneof
their platforms to communicate with their peers.

Communication can be described as the interaction betpemple. Conventional communication involves faeéace
interaction, but in social media, communication occurs when someone is responds to or comments on others’ status or initiates a
conversation with someone else (Othman, Apaudi, & N2@h6).

Table 11. Use of newfound/ created woirdthe Social Media Platforms termsof Expression.

Co-Resear cher Response
13 “to express feelings and justify actions based on whatdeas’
16 “Most people use it to express their feelings and thouglii..... ”
18 “Individuals use social media platfornte express themselves, discuss their interests, connect
friends, and grow theirareers....”
25 “used as a reaction or an expressiora topic.”
27 “They used it for fun, entertainment, and expressing their emotions

Expressing their emotions, thoughts, and feelingaeof Gen Z's purposés using those words. The interaction through
social media is getting more comfortable for the usmsgecially Gen Zs; moreover, these different platforihograneaningful
conversation and changes to the language used in formaifamdal conversations.

In addition, Zappavigna (2012) acknowledges the freedom peoplerfilditter to voice their opinions and the effects
of such freedom on their discourse. Apart from that, theytlis words that they created to express their feelirygiaa their
thoughts.

Table 12. Use of newfound/ created wardthe Social Media Platforms termsof Convenience.

Co -Resear cher Response
1 “Lf means looking for help something or someone looks for what he#stie or need§is an acronym,
soit helps shorten the words you neéedype. ”
14 “Sometimes the new words created help social media users shortemtts,vand sometimes they al
easierto understand:
15 “Help a lot..make things easy.
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30 “For convenient/easy Wayf communication.” 80

Using newly created words is an easy way to type orwaritinformal communication letter or personal messdgs. T
also brings convenientge Gen Zin expressing their ideas.

Moreover, Mustafa et al. (2015) mentioned that people a@itiag more obsessed with time. The use of various short
forms and reduction of spelling would result from thistleeand rushing lifestyle. Convenience and easineserofraunication
were achievé through the shortening of words. According to Ross, “Speedy communication allows less time for careful,
organized thought” (2006: 41). Karakog and Kose (2017) suggested that vocabulary awareness should be created for the students
in their language learning process. Unconsciously, thejiarneg the language learning process in their most comiewsey
and being linguistically creativa their own way.

The purpose of how the students use the words they madiealyeia directly influenced by media, as stated by Harold
Lasswell (1927) in the Hypodermic Needle Theory, a limeanmunication theory that suggests that the media has aaliebct
powerful influence on audiences, like being injected withypotdermic needle, Lamb, B. (2019). Therefore, the changes in
language learning, lexical formation, and process of comtation were affected by social media and the mass ritselix

Summary of Findings

The following are the study's general findings that ansieresearch questions.

Out of thirty respondents, seventeen (17) were identified7agears of age, accounting f66.67% of the total
population. This is followed in frequency by 16-year-old respotsjevith eleven (11) or abo®6.67% of the population
identifying as such. The remaining percentages of the populatimshown as an 18-year-old and a 20-year-old, both ehwhi
have one respondent.

The attributes of Gen-Zs in terms of interests attametean score of 3.39 and a standard deviation of 1.22 and was
Average among the students. Moreover, students are edtaehechnological activities to explore the world, leaew things,
and express themselves.

The attributeof GenZs in termsof strengths attained a mean scof&.82 and a standard deviatioh0.99 and was
High among the students.

The levelof the characteristiosf Gen-ZasDigital Natives attained a mean scafe3.77 and a standard deviatiaf
1.04, and wadHigh. Furthermore, students are engaged in gadgets, whiemhapact on their learning process.

The level of the characteristics of Gen-Z as FinalyeMInded attained a mean score423 and a standard deviation
of 0.79 and was Very High among the students. Students are awimarafe, business, money, and their financial status.

The level of the characteristiof Gen-ZasVisual Learner attained a mean soofé.18 and a standard deviation0.90
and wasHigh. These results prove that Gelisa Visual learner whis highly capable of learning through visuals.

The level of level of Ger’s Linguistic Creativity in terms of Lexical Approach attained a mean score of 2.92 and a
standard deviatioof 1.33 and wasAver age. Moreover, respondents are moderately linguisticallgtore in social media.

The level of level of GefX?’s Linguistic Creativity in terms of Communicative Skills attained a mean score of 3.57 and
a standard deviatioof 0.99, which wasHigh.

Examplesof newfoundor created wordg Different Social Media Platforms:

ATM

IDK

ISTG

SHOOKT

IKR

Sana all

Marites

LF

G

. G.OAT.

1. Uses of newfound/ created woridghe Social Media Platforms:

2. Gen Zis using those new worde connect or communicate with their friends, relatiees] another groupf people.

3. Expressing their emotions, thoughts, and feelisgaeof Gen Z's purposés using those words. The interaction through
social media is getting more comfortable for the usesgecially for Gen Zs. Moreover, these differentfptais allow
meaningful conversation and changes to the language usenal fond informal conversations;

4. For an easy way in typing or write an informal commutigcaletter or personal message. This also brings convanien
to Gen Zin expressing their ideas.

T TS@meooT
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Conclusion 81

Based on the study's findings, hexéhe drawn conclusioof the research.

The study infers that, at a 0.05 level of significance, the null hypothesis “There is no significant relationship between
Gen-Z’s Characteristicto the level of Gern Z’s Lexical Creativityin Different Social Media Platforrtiss rejected. Hence, this
callsfor the acceptance of the alternative, which incitesadioaship.

Gen Zs attributes is evident to the sample of the stutyrevin the characteristics of the respondents has a aense
connectiorto their lexical Creativity. The lexical creativity dfe GerZs was revealed by the study through the thematic analysis
of the researchAs social media active, Gen Zs uses their newly/currendgted words different social media platforms.

Recommendations

In the light of the findings and conclusions, the follogvrecommendations are hereby stated:

1. The teacher may teach the new generations about llegycand word-formatioio make them aware of their language
behavior.

2. Theremaybe learning supportor students who are learning through social media and onlitferphs to have their
ethical standards in using social media.

3. Language teachers may have a platform that may encaiegé be more knowledgeable about language learning

4. Future researchers may venture into more interviewsuaed deeper approaichstudying this kindf topic to have
better and more accurate results.

5. Teachersnayuse different platformt caterto the needsf studentén language learning, and theyaynot useor settle
in using social media although social media is engafginthem.
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